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CAMPAIGN-PHASE |

Dear Driver

To initiate the campaign, composed of a
physical and a digital part, we created 3

short videos for online promotion.



https://www.youtube.com/watch?v=tu3NbyM_7aA
https://youtu.be/Z9xkhnU16W0
https://youtu.be/aIDO7YA1KPw

CAMPAIGN-PHASE

City Tour

The physical part of the campaign included

professional crew.

a city-tour with 30 participants, filmed by a

'}_
s
I

w %Ny A
LI I TR

'3‘ -
s

-~
N/ s
y y

LU T
-'g ‘.-' ‘:". "

y

CL T T 7

=

[ L, I VA

F
- :i- NN
T

g

&

" = a0
1} 1 H
L !
| - -- —
o
. 3 »
» N :
- 1 y- -
2
- N ) y
TRy
- E o N
. | P Ae -




e
?

y T ._..-;-—.1
Qe awarenesse a jbl
'S !'*
!’-.,

2 .
il

PRS-

WATCH TEASER

CAMPAIGN-PHASE I

Steer Away

The digital part of the campaign, available

online, includes 3 videos: A short teaser, a 10-
min documentary film and a 20-min

360 Virtual Tour.


https://www.youtube.com/watch?v=MzHObuCVdls

DRASTIC AWARENESS CAMPAIGNS

Website

A USER JOURNEY

The campaighs’ webpage offers a simple
and engaging user journey, which takes
about 45 minutes and ends in a
guestionnaire assessing the impact this

journey had on the viewer’s beliefs.

VISIT WEBSITE
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https://drastic.gr/en/deardriver/

#tfileodige #partoallios

Promotion

The digital campaign focused more on 2

social media platforms: Facebook and
YouTube, with more attention given to
Facebook, as a platform with more mature
and engaged viewers, watching longer
videos and supporting social cause pages.
Other platforms include Instagram and

Twitter.

Drastic
@drastic.gr
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DRASTIC AWARENESS CAMPAIGNS

FACEBOOK STATISTICS (JUNE 2020)

Campaign Reach
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& 284700% from previous 216 days For the week starting an 28/06/2020 a 193671% from previous 216 days
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i Post reach i Story reach /
6 June - 3 July 6 June - 3 July
691,385 113
People reached a272% People reached a688%
S i Post engagement i Videos /
6 June - 3 July 6 June - 3 July DRAST|CGR

Map to AAAWG: Mua Drastic
/7,768 325,625 Ekotpateia Zuveldntormoinong

0% Post engagement 4 611% 3-second video views A289%

206K Views

[ Learn More ]




DRASTIC AWARENESS CAMPAIGNS

FACEBOOK STATISTICS, MOST VIEWED VIDEO (JUNE 2020)

Video Reach

Video Post Shares
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0

Jun17

J&L  Estimated reach
A Unique viewers
i Post engagement
2% Top audience

&% Top location

10,043

A~ ' Performance for your post

1,503

See Metrics for All Videos

& Audience and engagement ~

Women,
25-34

Central
Macedonia

319,610
107,612

11,880

366 Comments
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Jun 19

Jun 22

Jun 25

Jun 28

Jur 30

Jul

Organic e 77.5%

O,

Paid == 22.5%

Followers ¢ 6.02%

Non-followers esssssss 94%

Distribution summary ()

+223.1x higher than your other posts within
21+ days of being published.

T 293.8x more 1-minute views
T 209.1x more comments

T 316.4x more shares

T 107.0x more reactions
2

3.3x more average view time

Understand your distribution

1-minute views is the metric that's having the
biggest effect on your distribution.

See 1-Minute Views



DRASTIC AWARENESS CAMPAIGNS

FACEBOOK STATISTICS (1-30 JUNE 2020)

Audience Reach

The number of people talking about the Page by user age and gender. This number is an estimate.
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City

People Enga...

WHERE TO NOW?

Scaling
Potentia
around
Greece

Other locations showing interest in the campaign,
according to Facebook Ads Insights and Google
Analytics.




DRASTIC AWARENESS CAMPAIGNS

A PR SUCCESS

A RESILIENT
CAMPAIGN

In the midst of a time of global disruption,
the campaigh managed to speak to the
audience’s hearts and became one of the
most publicised campaigns on pedestrian
rights and driving behaviour in Greece. This
success, | believe, should be contributed to
Its unique format and its engaging
approach, which opens new horizons to the

ways we can create social awareness.

Conclusions

A SOCIOCULTURAL
TOOL

More than a fixed methodology, Drastic
Awareness Campaigns is an approach that

can be used by the sociocultural sector, to
make its causes and actions visible to the
general public. An approach that can be
adapted to any civic, social or environmental

campaign.

Myrto Papadogeorgou

myrto@drastic.gr
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