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Steer AwayPR BOOKLET



Dear Driver
C A M P A I G N - P H A S E  I

To initiate the campaign, composed of a 

physical and a digital part, we created 3 

short videos for online promotion.

W A T C H

W A T C H W A T C H

https://www.youtube.com/watch?v=tu3NbyM_7aA
https://youtu.be/Z9xkhnU16W0
https://youtu.be/aIDO7YA1KPw


City Tour
C A M P A I G N - P H A S E  I I

The physical part of the campaign included 

a city-tour with 30 participants, filmed by a  

professional crew.



Steer Away
C A M P A I G N - P H A S E  I I I

The digital part of the campaign, available 

online, includes 3 videos: A short teaser, a 10-

min documentary film and a 20-min  

360 Virtual Tour.
W A T C H  T E A S E R

https://www.youtube.com/watch?v=MzHObuCVdls


WebsiteWebsite
A  U S E R  J O U R N E Y

The campaigns’ webpage offers a simple 

and engaging user journey, which takes 

about 45 minutes and ends in a 

questionnaire assessing the impact this 

journey had on the viewer’s beliefs. 
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V I S I T  W E B S I T E

https://drastic.gr/en/deardriver/


Promotion
Promotion
The digital campaign focused more on 2 

social media platforms: Facebook and 

YouTube, with more attention given to 

Facebook, as a platform with more mature 

and engaged viewers, watching longer 

videos and supporting social cause pages. 

Other platforms include Instagram and 

Twitter. 
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Campaign ReachCampaign Reach
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Campaign ReachVideo Reach
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F A C E B O O K  S T A T I S T I C S ,  M O S T  V I E W E D  V I D E O  ( J U N E  2 0 2 0 )



Campaign ReachAudience Reach
D

R
A

S
T

IC
 A

W
A

R
E

N
E

S
S

 C
A

M
P

A
IG

N
S

F A C E B O O K  S T A T I S T I C S  ( 1 - 3 0  J U N E  2 0 2 0 )



Scaling 
Potential 
GreeceScaling 

Potential 
around 
Greece
Other locations showing interest in the campaign, 
according to Facebook Ads Insights and Google 
Analytics. 

W H E R E  T O  N O W ?
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ConclusionsConclusions
A  R E S I L I E N T   
C A M P A I G N

In the midst of a time of global disruption, 

the campaign managed to speak to the 

audience’s hearts and became one of the 

most publicised campaigns on pedestrian 

rights and driving behaviour in Greece. This 

success, I believe, should be contributed to 

its unique format and its engaging 

approach, which opens new horizons to the 

ways we can create social awareness.

A  S O C I O C U L T U R A L  
T O O L

More than a fixed methodology, Drastic 

Awareness Campaigns is an approach that 

can be used by the sociocultural sector, to 

make its causes and actions visible to the 

general public. An approach that can be 

adapted to any civic, social or environmental 

campaign. 

Myrto Papadogeorgou 

myrto@drastic.gr

A  P R  S U C C E S S

mailto:myrto@drastic.gr

