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DRASTIC AWARENESS CAMPAIGNS

PEDESTRIAN RIGHTS AND FREEDOM OF MOVEMENT IN THESSALONIKI/GREECE

#tdeardriver

We developed a large-scale campaign on
pedestrian rights and freedom of movement
for the city of Thessaloniki. In partnership with
iNnitiatives and communities active in the

fields of road safety, accessibility and

pedestrian rights we experimented with 3
different experiential engagement tools:

- video content
- Immersive performance

- virtual reality




CAMPAIGN-PHASE |

Dear Driver

To launch the campaign on social media we created 3 short
NhumMmoristic videos portraying what it would look like if we

acted the way that we drive.
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CAMPAIGN-PHASE 11

City Tour

We then invited 30 participants on a walking tour, that was
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intentionally disrupted by an immersive performance of 3

wheelchair users, provoking an intense real-life experience.
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CAMPAIGN-PHASE II1

Steer Away

Finally we created a 10-minute documentary film as well as a

360 virtual tour of the walking tour to engage online

participants.
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DRASTIC AWARENESS CAMPAIGNS
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Digital 155
Ca m pa ig n | \ffiearDriver

The digital campaign is summed into a simple and

engaging visual journey, which takes about 45

Minutes and ends in a questionnaire assessing the

Impact this journey had on the viewer's beliefs.
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https://drastic.gr/en/deardriver/

DRASTIC AWARENESS CAMPAIGNS

FACEBOOK STATISTICS (JUNE 2020)

Campaign Reach
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5.7K 118 13.6K NSNS
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______ ——————————— Edetm b e wise " ~teannans
Net followers Returning viewers Complete views
a 284700% from previous 216 days For the week starting on 28/06/2020 a 193671% from previous 216 days
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i Post reach ‘ Story reach i
6 June - 3 July 6 June - 3 July
691,385 113
People reached a272% People reached a66%
i Post engagement i Videos i
6 June - 3 July 6 June - 3 July DRASTlCGR

Map to AAAWG: Mua Drastic
77,768 325,625 Ekotpateia Zuveldntomoinong

Post engagement A 611% 3-second video views A289%

206K Views

[ Learn More ]




DRASTIC AWARENESS CAMPAIGNS

FACEBOOK STATISTICS, MOST VIEWED VIDEO (JUNE 2020)

Video Reach

Video Post Shares
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| Drastic: Map to AAAMwG: Mwa Drastic Ekotpateia Zuveidnromnoinong...

= ® Jointheride X & AOOOAOOOOOO R 3% Map’ to AMWG: Mua Drastic Ekotparteia
Yuveldntomoinong O Evw 10 KEVTPO NG @ecocalovikng mapadidetal 0To EAE0G TWV
aveAENTWV 0dNywV Tou, Ula Ttapea avlpwrnwy aywviletal va Eemepacel Ta eumodia...

11,912

40K

20K

10:45 - Uploaded on 17/06/2020 - View permalink & - Copy video ID

Jun 17 Jun 19 Jun 22

Estimated reach

Unique viewers

Post engagement

Top audience

Top location

10,043

See Metrics for All Videos

Performance for your post @

€ Audience and engagement ~

319,610
107,612

11,880

Women,
25-34

Central
Macedonia

1,503 366 Comments

Organic essss 77.5%

O,

Paid == 22.5%

Followers ¢ 6.02%

Non-followers e 94%

Jun 25 Jun 28 Jun 30 Jul

Distribution summary ©)

+223.1x higher than your other posts within
21+ days of being published.

T 293.8x more 1-minute views
T 209.1x more comments

T 316.4x more shares

T 107.0x more reactions

T 3.3x more average view time

Understand your distribution

1-minute views is the metric that's having the
biggest effect on your distribution.

See 1-Minute Views




DRASTIC AWARENESS CAMPAIGNS

A SUCCESSFUL CIVIC AWARENESS CAMPAIGN

A RESILIENT CAMPAIGN

N the Mmidst of a time of global
disruption, we created a campaign that
Managed to speak to the audience’s
hearts and became one of the most
oublicised campaigns on pedestrian
rights and freedom of movement in
Greece. The campaign’s unigue format
and its engaging approach, opens new
horizons to the ways we can create

social awareness.

Conclusions

A SOCIOCULTURAL TOOL

More than a fixed methodology, Drastic
Awareness Campaigns is a radical
approach to public information and
awareness campaigns that can be used
by the sociocultural sector, to make its
causes and actions visible to the
general public. An approach that can
oe adapted to any civic, social or

environmental campaign.



